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PARTNERS SHORT NAMES 

ATB – Leibniz Institute for Agricultural Engineering and Bioeconomy e.V. 

CETRI – Center for Technology Research & Innovation LTD 

ZALF – Leibniz Centre for Agricultural Landscape Research 

AUA – Agricultural University of Athens 

UCPH – University of Copenhagen 

BOKU – University of Natural Resources and Life Sciences 

LFL – Bavarian State Research Center for Agriculture 

PESSL – Pessl Instruments GMBH 

DLG – German Agricultural Society 

LUKE – Natural Resources Institute Finland 

UNAC – Uniao da Floresta Mediterranica 

HAU – Harper Adams University 
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PUBLISHABLE SUMMARY 

Deliverable D5.1 entails to the creation and the development of the project’s public website 

(www.d4agecol.eu), and installation of social media channels, which will be used as the main 

instruments to present the project objectives/structure as well as the project’s consortium 

and activities. 

The D4AgEcol website is the major communication tool of the project, intended to facilitate 

the spread of project information to different stakeholder groups, such as national and 

international living labs and relevant industries, environmental organizations, policy-makers, 

research and innovation networks, media, society at large and other stakeholders, as well as 

scientists outside D4AgEcol consortium. 

The main purpose of the website and the social media channels is to raise awareness about 

the project activities, to inform about the aims, the ongoing research and innovation 

activities, trainings, events and publications. A second purpose of the website is to assist 

with dissemination of project outputs in order to encourage feedback from stakeholders and 

to promote the spreading and exploitation of project results. 
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1 INTRODUCTION 

The D4AgEcol website and social media are part of Task 5.2 “Dissemination and 

communication tools design and development” dealing with the tools to be used during the 

for communication and dissemination activities. It is led by CETRI to be carried out within 

Work Package (WP) 5, which is also led by CETRI. 

CETRI will take care of constantly updating the D4AgEcol website and animating the project 

social media. 

The D4AgEcol website is the major communication and dissemination tool of the project, 

intended to facilitate the targeted spread of project information to different stakeholder 

groups. 

The website and interactive social media channels will support the possibility of contacting 

D4AgEcol parties. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



7 
 

 

Document D5.1 

Author: CETRI Version: 2 

Reference: D5.1 D4AgEcol ID GA 101060759 Date: 08/03/2023 

 

2 WEBSITE 

The D4AgEcol website has been created by CETRI, who provided technical support in the 

hosting and development of the website in close interaction with the project coordinator, 

ATB. 

The official registration of the domain name is: https://www.d4agecol.eu/. The site has been 

on since the 26th September 2022 and it will be operative from 14th October 2022. 

The structure, design and functionalities of the web interface were identified and agreed by 

CETRI and ATB. All partners will actively collaborate to update it, whenever necessary. The 

website is a platform for interaction with stakeholders ranging from policy makers, industrial 

stakeholders to the interested public and society at large. All public information generated in 

the project will be easily findable and accessible. This is achieved by a coordinated and 

conclusive website structure, which places items for fast information uptake in prominent 

positions to achieve high visibility. The website will be updated constantly during the project 

to more user-friendly. The D4AgEcol initial entry Homepage is structured according to the 

following sections (see Annex 1 for screenshots of the website): 

ITEM CONTENT 

Home Page   Facts and figures about the project  

  Navigation tabs  

  Links to social media  

Project   Objectives  

  Structure 

Partners   Partners list with logos and links to 
websites 

Outputs   Practice Abstracts 

  Public Deliverables 

Communication and Dissemination   Publications 

  Conferences 

  Videos 

  Gallery 

  Promotional material 

  D4AgEcol Newsletter Archive 

News   List of D4AgEcol news and related events 
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3 SOCIAL MEDIA STRATEGY AND MANAGEMENT 

In a first instance, D4AgEcol will use four different social media networks to target different 

stakeholder groups: Twitter, LinkedIn, Facebook and YouTube. Twitter is largely used by 

various organizations representing different parts of the society, from producers to 

consumers as well as policy and decision makers. LinkedIn is mainly targeting professionals 

willing to read more about technological and knowledge advances and enables users to 

connect and share content with other professionals. Facebook is the most popular social 

network when targeting end-users in many of the European countries. Finally, YouTube is 

used to share all kinds of audio-visual information for a broad range of stakeholders from 

the general public to scientists. 

The social media strategy of D4AgEcol aims at: 

  Publishing news and content about the project’s news and results and raising awareness 
on the project’s activities. 

  Engaging social media users and transfer them into project’s website. 

  Raising awareness and attracting different groups ranging from producers and 
consumers to policy and decision makers. 

D4AgEcol social media accounts (see Annex 2 for screenshots from social media accounts): 

SOCIAL MEDIA CHANEL ACCOUNT 

Facebook https://www.facebook.com/D4AgEcol 

Twitter https://twitter.com/D4AgEcol 

LinkedIn To be open soon 

Youtube To be open soon 

 

All partners are encouraged to follow and share the above accounts. In order to engage a 

wider audience through social media, their content must be relevant, valuable and usable 

for the different target groups. Different kinds of content could (among others) be; 

  Publication of research results 

  Presentation at conferences 

  Writing articles 

  Publication of informative videos 

  Pictures and videos 

  Promoting D4AgEcol or other interesting events. 

 

https://www.facebook.com/profile.php?id=100086682313004
https://twitter.com/D4AgEcol
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For making full use of the communication channels, it is important to harmonize and 

integrate the contents of the different social media channels by: 

• Enabling the sharing of the D4AgEcol website content. 

• Providing the links to the social media channels in the D4AgEcol newsletter. 

• Promoting the D4AgEcol activities or related events via the social media accounts. 
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ANNEX 1 

D4AgEcol Website – Homepage 
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ANNEX 1 

D4AgEcol Website – Homepage 
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ANNEX 1 

D4AgEcol Website – Structure 
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ANNEX 2 

D4AgEcol Facebook page 
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D4AgEcol Twitter page 

 


