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PUBLISHABLE SUMMARY

The current document contains promotional material that will be used to disseminate
activities carried out within the D4AgEcol project (Grant Agreement No. 101060759),
including a brochure, a leaflet and a youtube teaser video. This promotional material aims at
attracting the interest of different stakeholders categories, amongst which are scientists,
universities and research centres, the general public, farmers’ associations and policy
makers, as well as other EU funded research projects. The ultimate goal of developing and
distributing promotional material is to make D4AgEcol widely known and visible in order to
contribute to the digital transition of EU agroecology sector.

The structure of the document is as follows: the promotional material that has already been
developed are presented in Subsection 2.1 and the promotional material that will be
developed as D4AgEcol will progress is described in Subsection 2.2.
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1 INTRODUCTION

Deliverable 5.2 D4AgEcol promotional material belongs to Work Package 5: Dissemination,
Exploitation and Communication (Months: 1-36) under the Task 5.2: Dissemination and
communication tools design and development (M1-36, CETRI). It should be noted that all
WP5 Tasks will benefit from this Deliverable, as the work to be accomplished under Tasks
5.1 and 5.3 — 5.5 will be strongly depended on the use of D4AgEcol’s promotional material.

The main objective of Deliverable 5.2 is to present concisely the promotional material that

the WP5 partners have already generated and shared in order to ensure high visibility and

awareness of the project and its goals. Furthermore, D5.2 covers the consortium’s future

plans on developing additional and complementary material to keep disseminating and

communicating the project’s progress, as the project will evolve and deliverables and

milestones will be successfully reached.
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2 PROMOTIONAL MATERIAL

The term promotional material is refer to all written, printed, graphic, electronic, audio or
video presentations containing information regarding the D4AgEcol project that are
generated by project’s consortium for dissemination and communication purposes.

The use of promotional material in physical and digital form has emerged as a powerful
dissemination and communication tool. It is of highly significance to produce high-quality,
comprehensive and capturing material, which can even be customized according to the
receiving audience.

The goal of the D4AgEcol promotional material is to ensure the project’s visibility and
engagement with a wide variety of interested stakeholders, such as scientists, universities
and research centres, the general public, farmers’ associations and policy makers and other
EU funded research projects.

Building lines of communication and establishing relationships with different stakeholders
can potentially increase the public awareness and acceptance towards the use of digital
tools and technologies in the field of agroecology, agriculture and farming by inspiring the
EU agroecological sector to adapt digital innovations which eventually will have a positive
impact on its sustainability and on the environment.
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2.1 Promotional Material already developed

In the following, it is summarized the D4AgEcol promotional material that has been
developed so far. It should be noted that all materials in file formats with the following
suffixes: doc, pdf and png are intended to be uploaded on D4AgEcol’s Sharepoint so as all
partners to be able to access, download and use them. All of the promotional material is
planned to be used for dissemination and communication purposes via D4AgEcol’s website,
social media accounts, YouTube account, event participations, clustering activities and
partners websites.

1. D4AgEcol Logo

2. D4AgEcol Teaser video

3. D4AgEcol Brochure

4. DAAgEcol Leaflet
Concerning the D4AgEcol logo, shortly after the kick-off meeting, CETRI presented to the
consortium three candidate logos and all partners were asked to express their preference
via an online voting procedure. Once all partners had voted, CETRI shared with the rest of
the consortium the final D4AgEcol logo, along with a manual regarding the colors
configuration. Moreover, CETRI delivered the logo in different file formats and
configurations to serve different purposes; for example, there are the white, green and blue
versions of the logo as well as a version with the abbreviated project’s name and a version
with the full project’s name, as it can be seen in the following figure.

N
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Figure 1: D4AgEcol logos in different colors (up) and with abbreviated and full project’s
name (down).

The D4AgEcol Teaser video has been created by CETRI and it will be uploaded on YouTube in
a new D4AgEcol account. It is an animated video with duration of 1 min and 46 seconds and
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it illustrates the D4AgEcol’s main goals and targets. The scenario was written by CETRI in
close cooperation with the coordinator, while all partners supported the video creation by
sharing their opinion on the goals of D4AgEcol that should be presented. The D4AgEcol video
will be soon available on YouTube and the following Figure shows a screenshot from it. It
should be noted here that the video created with a voice over effect in order to be more
attractive and less tiring to the audience.

o) 0:26/1:45

Figure 2: Screenshot of the D4AgEcol animated teaser video.

Moving on, CETRI also produced a D4AgEcol Brochure and a Leaflet to be distributed at
workshops and other events within EU on agroecology, agriculture and dgitilisation. As it can
be seen in Figure 3, the brochure is 2 pages containing the project logo, infographics to
present the basic project information, the partners’ logos and all necessary EC credentials.
Furthermore, the D4AgEcol’s leaflet is presented in Figure 4 containing the same
information.
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Figure 4: D4AgEcol Leaflet.
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2.2 Promotional Material to be developed

Currently, D4AgEcol is at M3 and as the project progresses and deliverable swill be reached,
the promotional material should be updated and renewed, since it should present and
illustrate the project’s findings and lesson learnt. The D4AgEcol consortium has already
identified certain materials that should be developed in the future, including a YouTube
video every 4 months potentially with real interviews from D4AgEcol’s people informing
about the project’s progress and promotional material related to the interaction with policy-
makers and clustering with other EU funded projects.
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